
1.  Change 
the way we 
talk about 
marketing.





2.  Modernize 
our approach 

to 
collaborative

pricing.



3.  
Incorporate 
staging as a 
core service.



4.  Emphasize 
Transaction 

Management 
as a 

differentiator.





5.  Change 
presentations 

into 
consultations.



6.  
Stop 
annoying 
people!



Three Phases of Communication Media



7.  Take a 
service-oriented 

approach to 
lead generation.




