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AN /INC. BEST BOOK FOR BUSINESS OWNERS

Creating a Business That Can
Thrive Without You

JOHN W %hHlLLO\\

FOREWORD BY BO BURLINGHAM, author of S
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LS Katie Lance

Check out our new hos

sa! We couldn be happier! |

know my grandparents

are looking down ot us from
hoping we've made them proud. Huge kudos

to our iIncreciie broker E

heaven
zabeth Enea who is cne of
the hardest NC)Y‘HFV_J peocpie | | xnow Sho was in our

comer every step of the way and went way above and
beyond 10 get the deal closed! We were ne

another clhent

¢ just

but a fam

that she was determined to
find the right house for. Every buyer should be so
lucky. Now, all we have 10 do is pack (2 v P
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lH YOUR CLIENTS 5ING

Michelle Deimling Our realtor just sent us a thank you card for
using him. You go above and beyond. This is great!

O

Like - Reply - 2w

Lisa Bilinski Jennifer spoils her clients! | want to buy a home from
her! =

Like - Reply - 2w ﬂ ¢

Michael Catalan My realtor never did that...and | bought 2 houses
with her...
O:2

Like - Reply - 2w
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1. WHO DO YOU LOVE TO WORK WITH?
2. WHY DO YOU LOVE WHAT YOU DO?
3. WHAT’S MOST IMPORTANT TO YOU?

@Kkatielance



@katielance




«y o ‘ @ (09
I e 0000000V«

T 0000000 RRPe @
.u@@éé@@uduﬁ

~—— 7

hmmmwﬁ —
ﬂl_!ﬂmmlu =

@katielance




N

CAPTIONS

ww'«prEﬂ'ES P'Eth&

EPISODIC

@Kkatielance



LOCAL REAL
ESTATE

CONTENT GRID

NATIONAL REAL
ESTATE

LOCAL &
COMMUNITY

PERSONAL
INTEREST

HOME & DESIGN

Favorite feature of a new
listing (think beyond the
front of the house)

Link to an article from
Inman News

Photo of your favorite
restaurant or boutique

Favorite family-friendly
places to visit

Before and after photos
from staging

Picture of your clients at the
closing table

Link to an article from NAR

Best park for kids or dogs

Favorite weekend get-away
within two-hours away

Holiday home decorating
ideas

Picture of your clients with
their set of keys or by their
SOLD sign

Link to an article from your
local association

Link to an article about
upcoming community
events

Why you love where you
live

Link to an article from
HGTV for inspiration

Share a post from your
broker or franchise

Link to an article from
HousingWire.com

Link to one of your Pinterest
boards highlighting different
neighborhoods

Your favorite local sports
team

Link to one of your Pinterest
boards highlighting different
rooms or design styles

Monday market update -
a one-minute video you
create

Throwback Thursday #TBT
- home prices then and now

Link to one of your favorite
local bloggers

Your charity of choice

Photo of one of your client’s
homes after they move in

Photo or video of a past
client with their story of
how you helped them

Link to an article from the
New York Times on housing

Best place to get a cup of
coffee or a glass of wine

Behind-the-scenes; why you
love what you do

Photos of your favorite
home details

Graphic featuring a review
you recelved online

Photos from real estate
events you attend

Important school dates and
info - link to the school
sites

KATIELANCE.COM/CONTENTGRID

Photos of your team and/or
your office

De-cluttering or home
Improvement tips




B (IANGED HoW WE

HINK ABOUT




s

704707773

@Kkatielance




917 GF U5 CHEC
OUR MOBiLE

avew 6-12 MINUTES






@katielance

N
VY
RN







aligmbiny &2
BUILT WITH

SMALL iNTERACTIONS

ovey (he
-~ COURSE OF TiME

I CEERE



wecommended, appy

AND 16615~ EEm
CANVA
UNFOLD

@katielance



PEOPLE DO BUSINESS
WITH PEOPLE

THEY KNOW,

LIKE AND TRUST
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