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~ EACH YEAR MARKETING GETS MORE
- EXPENSIVE AND MORE COMPETITIVE ...
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55.51

50.18




BUDGETS WILL START SHIFTING INTO CONVERSION RATE OPTIMIZATION
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Which of the following channels
does your business use currently?

I  93.7% Facebook
I  84.4% Twitter

80.9% Instagram
I 70% LinkedIn

60.8% YouTube
e 28.9% Pinterest
B 14.5% Whatsapp
11.5% IGTV

8.7% Snapchat
1.7% Twitch

0.8% TikTok OFF OF 1 CHANNEL

4.1% Other

YOU CAN’T BUILD A COMPANY

State of Social Report/ 2019 e
buffer.com/state-of-social-2019 >z J






The power of video

S
A 90% of customers find video helpful when
90% ___ making shopping and buying decisions.
64% 64% of customers are more likely to buy your
_— O _— product after watching a video about it online.
80% Video is expected to claim 80% of all web
S el traffic in 2019.
1.8 million It is estimated that 1 minute of video is equal
— — to 1.8 million words.
. 97% . Video can encrease purchase intent by 97%.

7Y% 87% of online marketers already use video as a part

\ g of their digital marketing strategies.
49% Brand that use video marketing grow their revenue

N _J 49% faster than brands that don't.



Do you plan to invest more in
stories ads in 20197

61% @ Yes
39% No

State of Social Report / 2019

buffer.com/state-of-social-2019



ACCOUNTING
FOR THE
SOCIAL MEDIA
MINDSET
SHOULD BE
THE STARTING
POINT OF ANY
GIVEN
ADVERT.

attention-grabber.
introduce a problem.
keeps the reader attention.

present the solution to the problem.

address the potential objections.




» RUNNING A SMALL

BUSINESS?

2.2 million views

4,200 thousand reactions

594 comments
509 shares.

PROFESSIONAL VIDEOS WILL GUARANTEE
YOU STAND OUT FROM THE COMPETITION
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19X MORE

ENGAGEMENT THAN EMAIL



THINK
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